LEVELING THE PLAYING FIELD
IN JAPAN

Japanis the fifth largest
overseas market for U.S. dairy,
with $283 miillion in 2019 sales.

The first stage of the
U.S.-Japan agreement will
improve market access, but
the deal does not deliver the
full range of access sought
by the U.S. dairy industry. To
achieve that, more work is
needed to secure additional
dairy provisionsin a
comprehensive agreement.
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*For more about the impact of trade agreements on U.S. Dairy Exports to Japan, read Meros Consulting’s 2019 study.



